
HOW ARTBA SUPPORTED ITS CORE MISSION AND CHAPTERS DURING 2015

At the American Road & Transportation Builders Association (ARTBA), the mission is clear: We are 
a federation whose primary goal is to aggressively grow and protect transportation infrastructure 
investment to meet the public and business demand for safe and efficient travel. ARTBA also  
provides programs and services designed to give its members a global competitive edge.

Research reports 
sent to Congress 
that quantified the 
economic benefits 
of federal transpor-
tation infrastructure  
investment.

Under the FAST Act, Arkansas 
will receive $2.74 billion in  
federal funding over 2016-2020 
to invest in its highway  
improvement program.

The value of 2,260 highway 
and bridge projects in  
Arkansas supported by the 
federal aid program over the 
last decade.

The percent of Arkansas  
bridges that are classified as 
structurally deficient or  
functionally obsolete and in 
need of repair.

The value of freight shipments 
to and from Arkansas  
businesses by truck. This will 
grow to $287.1 billion in 2040. 
It’s one reason why Arkansas 
needs good roads and bridges.

Federal funds, on average, provide 64% of annual  
AHTD capital outlays for highway and bridge projects. 

Workers receiving 
safety training by  
the ARTBA  
Foundation and its 
coalition allies.

Television, radio, 
print and web sto-
ries published about 
ARTBA’s National 
Bridge Conditions 
Report, including a 
major piece in USA 
TODAY seen by 1.8 
million Americans.

Registrants  
participated in 16 
ARTBA conferences 
or meetings.

The number of 
times ARTBA 
developed radio ads 
ran in Washington, 
D.C. and several 
dozen key  
congressional  
districts. The ads 
made 6.8 million 
impressions.

Documented 
emails, tweets and 
Facebook posts to 
members of Con-
gress generated by 
the ARTBA “Phone-
2Action” campaign.

Sets of comments 
submitted to federal 
agencies on pro-
posed regulations 
and MAP-21  
implementation.

8 8,600

936

64 60200+

2,000
2,000

6,100+

41

Issues of the digital 
“Washington  
Newsline.”

Issues of “Trans-
portation Builder” 
magazine, and ac-
cess to more than 
2,000 combined 
ARTBA social  
media posts.

New releases and  
16 feature articles  
prepared for our 
state chapter  
affiliates to use in 
their newsletters 
and magazines.

Visits ARTBA 
senior staff and top 
volunteer leaders 
made to our state 
affiliates, attending 
Board meetings and 
chapter events, pro-
viding updates and 
delivering keynote 
addresses.
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